
This Galaxy is summation of

dots



. 
the innovation of everything!



Physicists say, 

“Our entire universe inherited its 

arrow of time from the black hole.”



The mankind evolved from a fraction of time, 

a certain time, a point [.], when the first person in the universe came 

to existence. 



It doesn’t matter what someone wants to build, create or start, how 
unique it is, it can’t even begin without a 

dot





DOT TO DIVERSITY



chronicle



We create everything from the dot
We draw every line, build every business,

create every strategy from the dot.

chronicle



Business is a monument that symbolizes us. 
So, we create the monuments dot by dot for the future. 

chronicle



We are the dot where insight meets execution
We bridge the divide between what a brand is now

and what it could be in the future. 

chronicle



ideology



ideology

We are Emerging
We are Creative

Our guides are legends and we have vision
We meet at a dot where we create the big bang

And together we drive the brand to its peak



Any problem starts from a dot
And solution as well

Any creative idea starts with a dot
Any business challenge starts with dot

We connect these dots to achieve the success!

ideology
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philosophy



EXPLORER
Dissects For 
Root Cause

DREAMER
Innovate Out 
Of The Box 

Opportunities

P
R
O
T
O
TY
PE
S

MIND MAPPER
Makes The Cocktail With His 
Experience & Come Out With 

Awesome Options

The Mighty 
PROBLEM

SKETCHER
Gives Lucrative Looks 

Into The Product 

DEVIL’S 
ADVOCATE

Chooses/Re-
builds The Best 

Option

MERCHANT
Amplifies The 

Product Through 
Virtual Platforms



light bearer





guardians





achievements





flashes
STATIC



Client: Bangladesh FinanceClient: Bangladesh Finance

Client: Bangladesh Finance 
Islamic

Client: Gazi Tyres



Client: Bangladesh Finance 
Islamic

Client: BD Cricket Board

Client: Ifad Eggy Client: Ultra



Client: Yoke LifestylesClient: Gazi Group

Client: Gazi Tanks Client: BD Cricket Board



flashes
MOTION / OVC



Client: United Finance
App Launching OVC

Client: Bangladesh Finance
Retirement Plan OVC

Client: BD Finance
Shohayota Campaign AV

< Click for details < Click for details

< Click for details

https://www.facebook.com/1010121132443327/videos/557783375409643
https://www.facebook.com/bdfinance/videos/770995910963500/
https://www.facebook.com/unitedfinancelimited/videos/783312976141655/


Client: Lifebuoy 
Campaign: Mother’s Day

Client: Pizza Lavita
OVC

Client: IPDC Finance
Women’s Day AV

< Click for details

< Click for details

< Click for details

https://www.facebook.com/1010121132443327/videos/480818522568831
https://www.facebook.com/ipdcfinance/videos/826467875416026
https://www.facebook.com/1010121132443327/videos/607660287068490


Client: YOKE Lifestyle
Product Launching AV

Client: Gazi Tyres
Campaign: 26 March AV

Client: BD Cricket Board
Logo Transition

< Click for details

< Click for details

< Click for details

https://www.facebook.com/1010121132443327/videos/561943305117418
https://www.facebook.com/1010121132443327/videos/517507139374909
https://www.facebook.com/1010121132443327/videos/3079770605601249


flashes
ANIMATION



Client: Bangladesh Finance
International Mourn Day

< Click for details

Client: Bangladesh Finance
Tax Rebate AV

< Click for details

https://www.facebook.com/bdfinance/videos/505472008050654
https://www.facebook.com/bdfinance/videos/3975528586004718


Client: Ultra (Healthcare Pharma)
Regular Content

Client: Gazi Group
International Labor Day

< Click for details

< Click for details

https://www.facebook.com/1010121132443327/videos/362477465466740
https://www.facebook.com/1010121132443327/videos/243418770262207


flashes
CAMPAIGN



THEME
BD FINANCE SHOHAYOTA

• An integrated CSR campaign where BD Finance stood by the side of
those people who suffer due to extreme cold weather during
winter

• General peoples involvement through digital integration. We
created an web portal where general people supported this
initiative through sharing this event.

• In return of every support, BD Finance donated BDT 20 taka on the
CSR fund and we gathered a huge budget through this campaign

• Distribution of 2500 blankets and petroleum jelly at the cold
regions of Bangladesh

< Click for details

https://www.facebook.com/157619810984366/videos/259696445579965


THEME
Bangladesh Finance & Bangladesh Finance Islamic
রাস্তায় অপেক্ষমান মানষুপের জনয ইফতার বিতরণ

• An integrated CSR campaign where Bangladesh Finance &
Bangladesh Finance Islamic stood by the side of those people who
stayed in traffic jam during the Holy Ramadan month and couldn't
be able to do iftar at home or their loved ones.

• We distributed water and dates in bag by maintaining all the safety
precautions.

• Distribution of 2500+ iftar bag among the general people including
rickshaw pullers, beggars, passengers at the road of Dhaka.

< Click for details

https://www.facebook.com/bdfinance/videos/944035146335862


THEME
DHAKA PREMIER DIVISION 

CRICKET LEAGUE 2016-2017

• Dhaka Premier Division Cricket League, also known as the Dhaka
Premier League, is a club List A cricket tournament in Bangladesh.

• Since its inauguration in 1974–75 the league has been the premier
club cricket competition in Bangladesh.

• Gazi Group Cricketers, one of the leading team in this tournament
is currently pursuing their ambition to win this tournament.

• They’ve selected us to reach to their potential supporters through
various social media platform.

< Click for details

https://www.facebook.com/1010121132443327/videos/1209511529170952


DHAKA PREMIER DIVISION 
CRICKET LEAGUE 2016-2017

EXECUTION

• We kept the supporters busy with various static post which
includes individual players profile, live score updates, wicket
takers, highest run scorers in the match, point table, how much
run/wicket needed to win the match etc.

• We succeed to engage them telecasting the live match through
Facebook, live interview session with cricketers & coaches, live
prize giving ceremony etc.

• We also kept them busy with various quizzes regarding
upcoming/ongoing matches etc.

< Click for details

https://www.facebook.com/1010121132443327/videos/1209511529170952


THEME
এবিপয় যাপে িাাংলাপেশ

• Gazi Tyres has been launched one of the biggest (Duration) TVC in
the history of Bangladesh. This 4 minutes TVC was shoot in the
most beautiful 21 different location.

• This is the very first TVC in the history of Bangladesh that came up
with a digital campaign. They offered to participate in this
campaign & took a chance for a free five star dinner with the
renowned band ‘Chirkutt’ by singing the very first 4 lines of this
TVC in raw voice.

• Firstly, they had to like ‘Gazi Tyres’ facebook page. Secondly, after
singing those 4 lines, the participant had to upload their recorded
video & make it public from their facebook profile and put the
given Hashtags on it. < Click for details

https://www.facebook.com/watch/?v=332626010503549


EXECUTION
এবিপয় যাপে িাাংলাপেশ

• We produced a tutorial AV for the participants. Along with this,
lots of static posts was their to encourage them.

• The result was outstanding! People participated gladly and shared
this campaign to all over the social media.

• After selecting top 10 from all the participants, we have recorded
the entire song by them in the studio and make a studio version of
this song.

• Finally this campaign finishes with a five star dinner where for
Winners and Chirkutt band were presented.

< Click for details

https://www.facebook.com/watch/?v=332626010503549


THEME
LANGUAGE MOVEMENT

• In respect of the language martyrs the lion-hearted students Rafiq,
Jabbar, Salam, Barkat and so on who died during a protest at
the University of Dhaka on February 21, 1952 — every year the
people in Bangladesh celebrate International Mother Language Day
by laying down flowers to the Martyr's Monument (Shaheed Minar)
and replications of that monument.

• Every year people organize social gatherings, Alpana drawing on
roads, eat festiv and listen to event themed songs, but what we
observe is the urge to speak in Bengali is not there.

• So we decided to take a major step toward this illiteracy.

• We launched < Click for details

https://www.facebook.com/1010121132443327/videos/1094818023973637


EXECUTION
LANGUAGE MOVEMENT

• Through an AV we threw a challenge to everyone who speaks
Bengali to speak in Bangla for at least 1 minute on camera and
share it through Facebook. They also had to challenge at least 5 of
their friends & family to participate in this challenge and so on.

• The result was fabulous! People participated gladly and shared this
campaign to all over the social media. From unknown people to
famous singers, musicians, directors, artists, writers, program
hosts, business tycoons etc. happily accepted this challenge and
shared.

• We shared 2 AV’s with everyone: one is which
was launched at the 1st hour of 21st February. And the second one
is the ending of this campaign naming
subjected to our National Independence Day on 26th March. < Click for details

https://www.facebook.com/1010121132443327/videos/240925824129871


EXECUTION
LANGUAGE MOVEMENT

• Our objective was to make the people realize what’s our history,
how much blood were dripped for us to living the life we’re living
today.

• We succeeded at this campaign and realized that the people still
remember the martyrs, we still love our beloved



THEME
RAMADAN CAMPAIGN

• Gazi Group is one of the renowned groups of the country having
footprints in almost every sectors.

• Gazi Group is always playing an important role in building a better
society.

• They’ve selected us to do a campaign during the month of
Ramadan.

< Click for details

https://www.facebook.com/watch/?v=1215006435288128


THEME
RAMADAN CAMPAIGN

• So, we designed a campaign for Gazi Group to distribute umbrellas
among the traffic police during the holy month of Ramadan.

• We moved down to streets, to distribute umbrellas to the traffic
polices individually.

• This content was posted on Facebook.

< Click for details

https://www.facebook.com/watch/?v=1215006435288128


THEME
KHATI BANGLA BAJI

Season 2

• AnH Enterprise Limited is an Industrial Solution Provider Company
of Bangladesh.

• To induce patriotic emotion on a national occasion International
Mother Language Day, 21st February. So continued the sequence
of ‘KHATI BANGLA BAJI’

• Objective was to rejuvenate the authentic Bengali language
among the young generation in an entertaining way and send
them a strong message.

< Click for details

https://www.facebook.com/watch/?v=1732025186854240


EXECUTION

• The key challenge was to execute this campaign in a respectful way
as Mother Language is a sensitive element.

• By posting a promotional video on social media platform Facebook
we began this campaign. Popular actress Safa Kabir announced
about the challenge which was thrown by AnH Enterprise Limited
to the young generation.

• At the same time she herself participated in “Khati Bangla Baji
Season 2” by challenging her 5 friends.

KHATI BANGLA BAJI
Season 2

< Click for details

https://www.facebook.com/watch/?v=1732025186854240


THEME
DESHER JONNO 

SHPOTH

• eJorip.com is an online review website. Through customer
experience and business reputation this platform allows
businesses to turn their customers into a powerful marketing
engine

• Everyday people in Bangladesh whines about various problems
around them. Problems like traffic jam, environment pollution and
other social issues in the society.

• So, on the occasion of New Year 2018 we organized the campaign
‘DESHER JONNO SHOPOTH’

• To create awareness among the people to be an active citizen of
the nation and build a better society.

< Click for details

https://www.facebook.com/watch/?v=604322716625769


EXECUTION

• The campaign was executed by releasing an AV on social media
platform Facebook.

• The video encapsulated some bad habits or wrong practices that
we commit in our daily life.

• Then a competition was held where people were asked to post a
video on Facebook taking an oath “to refrain himself/herself from a
bad habit” and tagging 5 friends to take similar oath.

• Among hundreds of participants, 3 winners were selected based on
number of likes & shares on their video posted on Facebook.

DESHER JONNO SHPOTH

< Click for details

https://www.facebook.com/watch/?v=604322716625769


THEME
SRODDHAY VALOBASHAY 

SHADHINOTA

• 26th March marks the Independence Day of Bangladesh. Every
brand or company seeks for an opportunity to come up with an
innovative campaign.

• On this historic day Groupdot wanted to do something which can
bring out our love from the deep down inside of our heart

• Hence, we started a social experimental campaign ‘Sroddhay
valobashay Shadhinota ‘.

• We made a poster containing Bangladesh’s map, the old and new
flag of Bangladesh, national memorial and 4 lines of our national
anthem.

< Click for details

https://www.facebook.com/1912950458970175/videos/2008661056065781


EXECUTION

• Our team went to different high traffic spots in Dhaka city and
started rolling.

• We asked different statuses people of the society that “Are they
living happily in this country? “.

• Everybody boldly complained about the odd and crisis of this
nation.

• Then, we asked those people to tear off the poster and reduce
their frustration. But the reaction was unexpected, not a single
person agreed to do so even after they were offered 500 TK cash
instant.

SRODDHAY VALOBASHAY 
SHADHINOTA

< Click for details

https://www.facebook.com/1912950458970175/videos/2008661056065781


EXPLORE
MOREmarketing@groupdot.com

+880 175 190 9405

www.digidotltd.com

1/2, Asad Gate, Mohammadpur, 
Dhaka-1207

Click for details

https://www.youtube.com/channel/UCUX2YxilGM5LZjbJEHrwXIg
http://www.facebook.com/digidotltd
https://www.instagram.com/digidotltd
https://twitter.com/digidotltd


concerns of


