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COMPANY 
BACKGROUND

Mojaru started from a small room in the 
southern district of Bangladesh, 
Satkhira. We are Mojaru, a promising 
Ed-tech company; we are dedicated to 
providing every student in Bangladesh 
with an interactive, sound, and 
high-quality education. To date, our 
efforts have benefited 50,000 students 
in 32 countries around the world. 
Added to that, we also have more than 
3,00,000 students registered, which is 
growing rapidly. In Mojaru, a bunch of 
young educators have come together 
with a dream of bringing a significant 
change in the education system, that 
complies with the idea of 4th Industrial 
Revolution. 

Our name “Mojaru” comes from the 
Bengali word “MOJA” that means 
“FUN” to signify that we make learning 
process fun for the kids.



COMPANY VALUES
We promise to ensure measurable, attractive, affordable, and 
quality education for every student worldwide. We want to 
empower their inner potential with proper brain development 
procedures. Mojaru believes that rather than pushing students 
to study; it's important to make the whole learning process 
fun and innovative for them.

Have fun engage interact

MISSION

To become the go-to platform for kids to 

learn new gen skills all over the world

VISION

To become the go-to platform for guardians to ensure 

that their children will be able to lead the post-4th IR 

era

GOAL

LEARNING IS FUN 

NOW

MOTO







GROWTH 
STRATEGIES

Currently, Mojaru is working in multiple fields of 
education including Pre-Primary, Primary, and 
Junior level. As per our expansion plan, the 
company is aiming to launch more courses for the 
students of under 18 in 2025 and scale it all over 
the world. The market being huge, our goal is to 
utilize a large share of it emphasizing on content 
marketing, effective sales strategy and quality 
assurance. Being the country's first ever online 
platform to introduce Cadet admission coaching, 
Mojaru is also working in the competitive 
admission sector. Along with that we are creating 
contents in the B2B sector to put offline costly 
training systems to an end.

Students from More than

32 Countries 
are learning with Mojaru
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PARTNERSHIP



CONCLUSION
In Bangladesh, we believe the education system is pretty boring, and thus, students get 
demotivated easily. Our learning process fails to ensure an inner understanding of any 
given subject. We are trying to produce a sustainable and effective learning environment 
for students where every student will enjoy whatever subject they are interacting with. 


