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“Tesy – 30 Years of Passion, Innovation, and Trust” was a global 

campaign celebrating three decades of excellence. With 

unified key visuals, strategic storytelling, merchandise, and 

centrally developed social media content, the campaign 

reinforced Tessy’s legacy, built global consistency, and 

strengthened its brand presence across markets worldwide.
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DBL Ceramics’ featured Shakib Al Hasan as the 
brand face, embodying elegance and premium 
lifestyle. Showcasing DBL’s superior tile designs, the 
campaign highlighted durability, style, and 
sophistication, reinforcing the brand’s premium 
positioning while connecting with consumers 
through the influence and credibility of 
Bangladesh’s cricket icon.
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“Pusti Aromatic Rice” invited audiences to share their special Eid recipes made with Pusti 
Aromatic Rice. By celebrating festive dishes like biryani, polao, and tehari, the campaign 
fostered cultural bonding, culinary creativity, and brand love, making Pusti a centerpiece of 
joyous Eid feasts and family traditions.
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Walton TV’s “Powerplay Exchange Offer” combined 
unbeatable exchange deals with a World Cup 
celebration featuring Mehedi Miraj. Audiences 
were invited to share videos of their best cricket 
shot poses for a chance to win Walton TVs, blending 
festive cricket enthusiasm with engaging brand 
interaction and exciting rewards.
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The campaign "Hygiene for All, Power for Her" 
champions women’s empowerment by advocating 
for access to safe, hygienic toilets—a fundamental 
need for health, dignity, and independence. By 
highlighting Harpoon’s powerful, germ-eliminating 
formula, this campaign emphasizes the right to 
hygienic facilities that protect women’s wellbeing and 
support their freedom to navigate public spaces with 
confidence.

CAMPAIGN DURATION: 10 DAYS 
OCCASION: WORLD TOILET DAY 
OBJECTIVES: SHIFT IN HYGIENE BEHAVIOR | AWARENESS 

5 ACEF GLOBAL CUSTOMER ENGAGEMENT AWARDS 2025
5 RMAI FLAME AWARD 2025
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“Walton Smart TV Presents TechTuber” is a campaign celebrating 
emerging technology content creators. It aims to connect Walton 
with the nation’s rising digital talents, showcase innovative tech 
content, and strengthen interest and engagement with the Walton 
brand as a supporter of local creativity and technological innovation.
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“Pusti - Utshobe Bangaliana” highlighted the soulful 
harmony of Pusti Mustard Oil with Bengali favorites like 
fried ilish, tehari, fuchka, and bhorta. Through vibrant 
visuals, engaging Bengali copy, and user-submitted 
recipes, the campaign celebrated cultural pride, 
culinary creativity, and the essence of Bangaliana, 
fostering deeper emotional connection with the 
brand.
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Safe Hands turned handwashing into a fun, 
engaging habit for kids. Through Babuland 
activations, catchy jingles, dance 
choreography, and a nationwide Reel 
Challenge, the campaign inspired children 
and parents alike. By blending play, learning, 
and digital engagement, it transformed 
handwashing from a chore into a joyful daily 
promise.

CAMPAIGN DURATION: 8 DAYS 
OCCASION: GLOBAL HANDWASH DAY
OBJECTIVES: SHIFT IN HYGIENE BEHAVIOR | AWARENESS | ENGAGEMENT 











CAMPAIGN DURATION: 10 DAYS 
OCCASION: VALENTINE’S DAY
OBJECTIVES: RELATIONSHIP BUILDING | ENGAGEMENT 

“Pusti Bhalobashar Chithi” was a Valentine’s Day 
campaign where participants shared cherished tea 
moments and heartfelt love letters through a 
microsite. Their stories transformed into personalized 
visuals, shared with campaign hashtags. The best 
entries won exclusive gift hampers, blending 
emotion, engagement, and brand love.
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Click Here to Play

https://www.facebook.com/tesy.bangladesh/videos/233240535451326


Click Here to Play

Click Here to Play

https://www.facebook.com/tvs.bgd/videos/251723396661533
https://www.facebook.com/tesy.bangladesh/videos/233240535451326


Click Here to Play

Click Here to Play

https://www.youtube.com/watch?v=73bXKAUfTjU
https://www.facebook.com/tesy.bangladesh/videos/233240535451326


Click Here to Play

Click Here to Play

https://www.youtube.com/watch?v=Lz6Yqi5edoc
https://www.facebook.com/tesy.bangladesh/videos/233240535451326


Click Here to Play

Click Here to Play

https://www.youtube.com/watch?v=wR7wehW-kLo
https://www.facebook.com/tesy.bangladesh/videos/233240535451326


Click Here to Play

Click Here to Play

https://www.facebook.com/eagledheutintk/videos/252781246615625
https://www.facebook.com/tesy.bangladesh/videos/233240535451326


Click To Play

Click To Play

https://www.youtube.com/watch?v=voHsdH0Rs6Q
https://fb.watch/4XEGnD2foy/
https://fb.watch/4XEGnD2foy/


Click Here to Play

Click Here to Play

https://www.youtube.com/watch?v=XsNTtcaQcDw
https://www.facebook.com/tesy.bangladesh/videos/233240535451326


Click Here to Play

Click Here to Play

https://www.youtube.com/watch?v=voHsdH0Rs6Q
https://www.facebook.com/tesy.bangladesh/videos/233240535451326
















SheLife

WEBSITE DEVELOPMENT
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