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VICTORIESI

WITH OVER 6 YEARS OF EXPERIENCE

WE TRANSFORM IDEAS INTO
BREAKTHROUGHS

Award-winning ideas drive us at Living Brands.
From the first creative spark to flawless execution,

we craft seamless strategies across digital and offline | ] *:;-n;
platforms-proving creativity and performance that win. o &"

45 NATIONAL & GLOBAL AWARDS
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SERVICE
OFFERINGS

Branding

Branding Brand Strategy
Naming and Positioning
Identity Design

Brand Messaging

Visual Language

Brand Implementation
and Guideline

Web & Mobile

User Experience and Interface
Design

Website Development

Mobile and Web App
Development

E-commerce

CRM and ERM Platform
Development

Creative Production

Creative Concept Development
Art Direction

Copywriting

Content Design

Photography

Video Production

3D/Motion

Graphics lllustration & Infographics
Print & Packaging

Editorial Design

Marketing & Promotions

Campaign Strategy

Digital Marketing and Advertising
Social Media Management
Search Engine Optimization
Experiential Marketing

Creative Strategy

Product Packaging

Stationery Design
Print Solutions
Outdoor and Signages
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CAMPAIGNS




“Tesy — 30 Years of Passion, Innovation, and Trust” was a global
campaign celebrating three decades of excellence. With
unified key visuals, strategic storytelling, merchandise, and
centrally developed social media content, the campaign
reinforced Tessy's legacy, built global consistency, and
strengthened its brand presence across markets worldwide.

| AmmA WEBSITE & KEY
\w, VISUAL
- DEVELOPMENT

1'@\‘ OOH, PRINTING &
& W ARECHENDISING

.’&?\ SOCIAL MEDIA
=/ ENGAGEMENT CONTEST




WARMTH

MADE FOR
THE WORLD
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WARMTH

MADE FOR
THE WORLD

EVERY 39 SECONDS, A TESY PRODUCT IS DISPATCHED TO
BRING WARMTH AND ELEVATED COMFORT OF LIVING IN
65+ COUNTRIES ACROSS THE GLOBE!

STAY WARM WITH TESY, EVERY DAY!
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30-YEAR

ANNIVERSARY
EDITION

EVERY 39 SECONDS
A TESY PRODUCT GETS
READY TO INSTALL
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WARMTH :
MADE FOR

EVERY 39 SECONDS, A TESY PRODUCT IS DISPATCHED TO
BRING WARMTH AND ELEVATED COMF ORT OF LIVING IN
65+ COUNTRIES ACROSS THE GLOBE!
\ STAY WARM WiTH TESY, EVERY DAY
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TEsy :‘,-" PASSION o . ;

INNOVATION
“-@" TRUST







—]-n E ﬂ
ATCHED 10

EVERY 39 SECONDS, A TESY PRODUCT 1S DISP
BRING WARMTH AND ELEVATED COMFORT OF LIVING IN
65+ COUN’IRIES ACROSS THE GLOBE!

STAY WARM WITH TESY. EVERY DAY!
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DESIGNED
FOR LIFE

DBL Ceramics' featured Shakib Al Hasan as the
brand face, embodying elegance and premium
lifestyle. Showcasing DBL's superior tile designs, the
campaign highlighted  durability, style, and
sophistication, reinforcing the brand’'s premium
positioning while connecting with consumers
through the influence and credibility of
Bangladesh'’s cricket icon.

- -
~

,’.J;f v CELEBRITY [ N ‘: SOCIAL MEDIA

'\ ENDORSEMENT =/  ENGAGEMENT CONTEST
“m=  BILLBOARD & P,

@, PRESS AD | ECE ;  PHOTOSHOOT

N 4

\—, \—’




db

CERAMICS

WHITE GOLD HARMONY
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“Pusti Aromatic Rice” invited audiences to share their special Eid recipes made with Pusti
Aromatic Rice. By celebrating festive dishes like biryani, polao, and tehari, the campaign
fostered cultural bonding, culinary creativity, and brand love, making Pusti a centerpiece of

joyous Eid feasts and family fraditions.

-

-

\ "%\ BILLBOARD &
! ENDORSEMENT \\E_" /' ENGAGEMENT CONTEST /) PRESS AD

\_, \—,










—

mwerplay

Walton TV's “Powerplay Exchange Offer” combined

N unbeatable exchange deals with a World Cup
"@,‘ ECSEL)ESE'STQ(MENT ‘aib,: Egg/fég\w%g\ﬁcor\lmﬂ celebrgﬂon featuring Mehedi Mirqj. Audie_nces
= were invited to share videos of their best cricket
s e shot poses for a chance to win Walton TVs, blending
a'%\; BILLBOARD & ‘B88'  PHOTOSHOOT festive cricket enthusiasm with engaging brand

[
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The campaign "Hygiene for All, Power for Her"
champions women's empowerment by advocating
for access to safe, hygienic toilets—a fundamental
need for health, dignity, and independence. By
highlighting Harpoon's powerful, germ-eliminating
formula, this campaign emphasizes the right to
hygienic facilities that protect women'’s wellbeing and
support their freedom to navigate public spaces with
confidence.

CAMPAIGN DURATION: 10 DAYS
OCCASION: WORLD TOILET DAY
OBJECTIVES: SHIFT IN HYGIENE BEHAVIOR | AWARENESS
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WALTON i

Smart TV PRESENTSU

TUSER

“Walton Smart TV Presents TechTuber” is a campaign celebrating
emerging technology content creators. It aims fo connect Walton
with the nation’s rising digital talents, showcase innovative tech
content, and sftrengthen interest and engagement with the Walton
brand as a supporter of local creativity and technological innovation.
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. harmony of Pusti Mustard Oil with Bengali favorites like
\ fried ilish, tehari, fuchka, and bhorta. Through vibrant
1\ g , i recipes, the campaign celebrated cultural pride,

v culinary creativity, and the essence of Bangaliana,

a‘&m i fostering deeper emotional connection with the

\—w"/-"‘m ! brand.
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ﬁ /I”" | “Pusti - Utshobe Bangaliana” highlighted the soulful
N E

visuals, engaging Bengali copy, and user-submitted
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CHASE THE GREATNESS
PUMA X CHATTOGRAM




AVAIL YOUR GRAND

DURING UNVEILING OF OUR BRAND NEW OUTLET, COME AND EXPLORE US, YOU CAN
GET AN AWESOME WELCOMING GIFT FROM US. AND OF COURSE IF YOU ARE FASTER
AND AGGRESSIVE

LAUNCHING DISCOUNT
WITH OUR UPLOAD THE IMAGE
CONTEST

GET OFFER

LAUNCHING DISCOUNT
WITH OUR UPLOAD THE IMAGE
CONTEST

AVAIL YOUR GRATND

DURING UNVEILING OF OUR BRANO NEW OUTLET, COME

GIFT FROM US. AND OF COURSE IF TOU ARE FASTER AND

OET READY FOR THE EXPREINCE
OF FINDING

TAKE AN SELFIE WITH PUMA MARKERS
USE PEXCITEDFORPUMA & SPUMAINDHANMONO!
‘SHARE THE IMAGE ON YOUR SOCIAL MEDIA FEED
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CAMPAIGN DURATION: 8 DAYS
OCCASION: GLOBAL HANDWASH DAY

Safe Hands furned handwashing into a fun,
engaging habit for kids. Through Babuland
activations, catchy jingles, dance
choreography, and a nationwide Reel
Challenge, the campaign inspired children
and parents alike. By blending play, learning,
and digital engagement, it transformed
handwashing from a chore into a joyful daily
promise.

OBJECTIVES: SHIFT IN HYGIENE BEHAVIOR | AWARENESS | ENGAGEMENT
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LIQUID HAND WASH
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“Pusti Bhalobashar Chithi” was a Valentine's Day
campaign where participants shared cherished tea
moments and heartfelt love lefters through a
microsite. Their stories transformed intfo personalized
visuals, shared with campaign hashtags. The best
enfries won exclusive gift hampers, blending
emotion, engagement, and brand love.

CAMPAIGN DURATION: 10 DAYS
OCCASION: VALENTINE'S DAY
OBJECTIVES: RELATIONSHIP BUILDING | ENGAGEMENT
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CERAMICS
NANO CRYSTAL POLISH
-/Vo /Mm‘ﬂ é
M 60cm X 60cm EINP6060-116GR (9 16704

dbl

CERAMICS

REFINED ELEGANCE
FOR CHIC WALLS

SI_ZE - {, s‘ ¥
30X g 7

€ /dblceramics g\.ovf MORE

GP3060-004GGR
GP3060-005GGR
GP3060-006GGR
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BEYOND IMAGINATION

GP3060-061BRL i | —_ /)
GP3060-061B | | AN
GP3060-061BRD I | ) 5 W
SIZE 30cm x 60cm . ‘ . , > — GP3060-047GGR
GP3060-048GGR GP3060-009P

GP3060.049GGR B Gr3060.010p
SIZE 30cm x 60cm

(© 09638113300

(© 09638113300
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Embrace The Serenity, Find Inner Peace

B

Purnima!
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THE ORDINARY

apo- | SIZE: EFFECT:
CRYSTAL POLISH 80CM X 80CM MARBLE

NP8080-0181V
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Net Weight
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@ 5‘ One-Click Cleaning
— — The cup washer has multiple
/‘\

spouts for multi-angle claening

dorfen dorfeny 2

FEEL THE DESIGN
Knife Holder

Recessed tool holder

% 'z % ; é %M with independent drainage
5 J Intelligent
hassle free cleaning ' Drain Control
Smart single-click

drainage easy to operate

AUTO IGNITION MAGIC , doren
COOK WITH CONFIDENCE

Hand Sprayer

Strong spray for thorough cleaning
gentle foam for comfort

Drain Basket

Storage & Drain create
a neat & tidy kitchen space

8-Layer Shield ('

304SS, Titanium Dioxide, Tungsten Carbide,
Zirconium Dioxide, Nano Silica, Nano Zinc
Oxide, Nano Alumina, Nano-coating

dorfer

Code: OF-KS008

. ! ctonters
Measurement

48-inch

Bo:

dorfert -

20-nch

2 BURNER GAS HOB DORFEN
CODE: DF-GB2B Handmade Sink Code: DF-KS006



dorfen

FEEL THE DESIGN

100% IGNITION
_ ( dorfen Fo-nexifw-o-;
SENONN 177257

WITH FLAMEO!

SMOOTH CONTROL
WITH SMART GESTURE

CODE: DF-KH5A




MARQUIS MARQUIS

WATER INSPIRATION WATER INSPIRATION

SUBLIME
ROYAL TOUCH

CERAMIC CARTRIDGE

MIDAS

CHROME PLATING TOUCH OF
LUXURY

WHERE GOLDEN ARTISTRY SHINES
THROUGH SUBTLE REFLECTIONS

BASIN MIXER
TITANIUM GOLD

CODE: F30018GA

HIGH BASIN MIXER
TITANIUM GOLD

CODE: F30020GA

COUNTER TOP BASIN
MNVELMART |3INS A Product of CODE

: C70072
QUALITY
www.melmartbd.com M NMEL



MATOUES MARQUIS

WATER INSPIRATION

- ~ A STATEMENT IN

SIMPLICITY

MARQUIS COUNTER TOP BASIN

SIZE: 20X16X5.5-INCH
CODE: C70065



SIZE: 30CM X 60CM
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: WALTON WALTON
. e ght CLASSY & BOLD

LAYERED IN b
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Electrical Accessories
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LED Light



LCAWAMA I
TOUCH OF GRACE

FOR EVERY MODERN SPACE

W w

W WALTON WALTON
WALTON
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FLAME RETARDANT
MINIMAL -

GLOSSY FINISH

LOOK
MAXIMUM
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HIGH CONDUCTIVITY
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ADD A TOUCH

OF CLASS
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BRAND
GUIDELINE




Brand Guideline
Brand Essence

Brand Graphics Element
Communication Strategy
Outdoor Branding




. 4. Brand Graphics
Brand Graphics

4.2 Wordmark
Monochrome Version &
Monochrome Reverse Version
4.4 Secondary |dentifier
Any one from these can be
used according to the layout
framework or Communication
/ preference.
Combined graphics of
Solid and line style can be used.
2 , 6. Communication
il = I -
\ e e Bkt b 1
Pl ) - -
o o
7
; )
6.2 Print Media
Leaflet Gridline
For the templates, a gridine with
5. Corporate ltems 1 ol o s St
Leafiet Page:
Page was dvided nto rumbersd
e
128 INCH
-
e [ore——
poteip sl ——Lo -
k : k 9 6. Communication
| Items
5.4 Stationary

Ad Size Envelope Gridline
For the templates, a gridine with

< a set of dimensions were created
L ;ﬂ-ﬂ‘hm i for consistent ease of worlc Font Name: Halvetica Neue Boid
|' m Envelope Big page: Font Size: 14 pis 6.2 Print Media
Page Was. drudad into rlyrnbere_d t L =~ Bunting Gridline
:?:: m;:_l':;h by height ratio Fort Name: Helvetica Neus Medium For the tempiates, a gidine with
Font Size: 8 pts. & set of dimensions were created

. Bunting Page:
& 0 W Fant Name: Hetvetica Neua 55 Foman page was [
Font Size: 8 pts units with a width by height ratio h
of 10 by 14 nits |
a"% S A T4 GOhd
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IN THE BIGGEST

MEDICAL COLLEGE

(@ PRIMEMEDICAL [
AJs COLLEGE

Brand
Guideline Brand Graphics Element

Brand Essence

PRIME MEDICAL

v KU COLLEGE \
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BANGLADESH
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Communication Strategy
Outdoor Branding




IN THE BIGGEST

MEDICAL COLLEGE

IN NORTHERN

AJ¢ COLLEGE

BANGLADESH

MICE

Most Important Change of Encourages or MICE will create better credibility to ou

@ aualified

. capable

. Student

PRIME MEDICAL

PRIME MEDICAL
COLLEGE

r brand communication

Responsible .

Life saver @

. Community Guide

@ PRIME MEDICA """":“&w @ PRIMEMEDICAL COLLEGE
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AUDIO
VISUALS
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SMART STORAGE, EASY TO ORGANIZE
5

I——

- l;;-_ge_ -

SUPER FREEZER
MANUAL DEFROST
SUPER CHILLED
ZONE
MEDICINE/
UTILITY BOX
LARGE
TRANSPARENT VEGETABLE BOTTLE RACK

CRISPER BOX
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LESS INSTALLATION
SPACE REQUIRED

| .

< > < >
Less installation space required




WALTON

Smart TV

WALTON QLED

The Ultimate Visual Experience \
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https://www.facebook.com/tesy.bangladesh/videos/233240535451326
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https://www.facebook.com/tvs.bgd/videos/251723396661533
https://www.facebook.com/tesy.bangladesh/videos/233240535451326

Click Here to Play



https://www.youtube.com/watch?v=73bXKAUfTjU
https://www.facebook.com/tesy.bangladesh/videos/233240535451326



https://www.youtube.com/watch?v=Lz6Yqi5edoc
https://www.facebook.com/tesy.bangladesh/videos/233240535451326

ECLIPSE

Click Here to Play



https://www.youtube.com/watch?v=wR7wehW-kLo
https://www.facebook.com/tesy.bangladesh/videos/233240535451326

. Click Here to Play
l -



https://www.facebook.com/eagledheutintk/videos/252781246615625
https://www.facebook.com/tesy.bangladesh/videos/233240535451326

Click To Play



https://www.youtube.com/watch?v=voHsdH0Rs6Q
https://fb.watch/4XEGnD2foy/
https://fb.watch/4XEGnD2foy/

Click Here to Play



https://www.youtube.com/watch?v=XsNTtcaQcDw
https://www.facebook.com/tesy.bangladesh/videos/233240535451326

Click Here to Play


https://www.youtube.com/watch?v=voHsdH0Rs6Q
https://www.facebook.com/tesy.bangladesh/videos/233240535451326

ANIMATION
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BRINGING THE W2RLD

BEST TASTE OF BEVERAGE

3 _,:‘P‘?‘ -

-l
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Reward & Recognition « +
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WARMTH
MADE FOR

THE

WORLD

g f‘% YEARS OF

» ON
"TRUS

WARMTH

ADE FOR
THE WORLD

EVERY 39 SECONDS, A TESY PRODUCT IS DISPATCHED To
BRING WARMTH AND ELEVATED COMFORT OF LIVING IN
65+ COUNTRIES ACROSS THE GLOBE!

STAY WARM WiTH TESY, EVERY DAY!




Shelife

Call Now:: 01999-6829 51

fo Emal Us: shelife cpeyahoo.com

P

Search for products
BRA  PANTY  1ops

KURTI pants

= Gl Now: 01999-68295; fe Emal Us shelfe cpmyahoncom
NGHTWARE  SHORTS  T.gyigy

PANTY - T0PS kuR  panrs

= eI {0tk tiiegeptonn

Qe

NGHTWARE  SHOMTS  T.cuqqy

BAOWC s wam g g
. Shelc:
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Breaking News  UP elections: Voting underway in 161 union parishads, 9 municipalities

M A Quader, DMD of DBL Group poses for photo session with
the participants of the DBL Ceramics Business Conference
2021 at a resort in Gazipur recently. Md. Bayazed Bashar,
General Manager, M Abu Hasib Ron, Head of Sales and other
top ofﬁcnals of DBL Ceramics were present.
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All the dealers of DBL ceramics across the country have participated in the

conference
2 IR SRS W 6TR 176
R TN U SMGHeEa wo DBL Ceramics has recently held a business conference at a resort in Gazipur

TRAE
All the dealers of DBL ceramics across the country have participated in the conference which

ST YW (TSR, TR ended with a gorgeous cuitural program, according to a press release
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- DBL Group's Deputy Managing Director M A Quader; General Manager of DBL Ceramics, Md

Bayazed Bashar and Head of Sales of the company, M Abu Hasib Ron were present in this
conference
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